TEA PARTY TV HABITS

The Hollywood Reporter asked research firm Penn Schoen Berland to
ask self-proclaimed “tea party” members what piqued their interest
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3. Sunday Night Football
4. Two and a Half Men
5. Deadliest Catch: "Sig Hansen isn't get-
ting any federal subsidies or govermvment
handouts,” Pann says. "He is surviving on
the stremgth of his own ingemuity.™

6. Fawn Stars
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8. Mythbusters

9. lce Road Truckers

10. MASCAR

. Unidercover Boss: "It is the worker's
chance to give comeuppance

to their out-of-touch CEOs —

a metaphor for Tea Party frus-

tration with o government they

too feel is also out of touch

with the electorate.”
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WHAT'S IMPORTANT
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They feature people in similar
situsations to mine:
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“ These shows feature

Americans persevering thrnugh
turmoil and personal hardship.” says
Penn. “They communicate many of
the values of the Tea Partyer — courage,

hard work and personal responsibility.”




