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T H R - P E N N  S C H O E N  B E R L A N D  P O L L

Super bowl:
TV’s BIG SCORE 

Biggest ratings event ever? Likely. Numbers for the big game could jump 8%, 
and Americans offer their opinions on the matchup, the ads and that episode of Glee

S uper Bowl XLV will 

almost certainly be the 
most-watched program 

in U.S. television history. Why? 
Consider the odd alignment of 
the TV planets: The NFL has 
been on a ratings tear this sea-
son, with telecasts on Fox, which 
is broadcasting the big game, 
averaging 20.1 million viewers, 
surpassing the network’s record 
of 19.1 million set in 2009. And 
though the Pittsburgh Steelers 
and Green Bay Packers play in 
media markets ranked 23rd and 
70th, respectively, both have sto-
ried histories and ardent nation-
wide fan bases that belie their 
small-market stature. The Steel-
ers, for instance, have played 
in two of the five most-watched 
Super Bowls in history (1996 and 
2009). Plus, the Feb. 6 game is 
being played at the new home 
of “America’s Team,” the Dallas 
Cowboys. For these reasons and 
others, a THR/Penn Schoen 
Berland poll suggests viewership 
could rise 8 percent over last 
year’s game, which drew a record 
106 million viewers, eclipsing 
the 1983 M*A*S*H finale as the 
most-watched telecast ever. 
“This is an epic match-up for Fox 
and its advertisers,” says lead 
pollster Jon Penn, who surveyed 
750 Americans ages 13-64 on Jan. 
23-24. “We have two of America’s 
favorite teams playing on Amer-
ica’s favorite football network in 
a game that America thinks is a 
tossup.” The poll reveals just how 
important the Super Bowl is in 
U.S. culture, with male respon-
dents ranking it more important 
than their wedding anniversaries. 
“It’s a live, shared experience of 
21st century Americana that cel-
ebrates competition, community, 
pop culture and consumption,” 
Penn says. � — Matthew Belloni

Men Get More Excited for Super Bowl Sunday 
Than Any Holiday Except Christmas

Given a list of holidays and special occasions, respondents were asked to rank from 1-10 how excited they are for each one. 
Below is the percentage who selected 9 or 10 for five key events.

Percentage 
of people who
Plan to Watch 
Is on the rise
Intent to watch the  
Super Bowl has risen steadily  
during the past three years,  
coinciding with a rise in ratings for 
NFL regular-season and playoff 
games. Intent among women has 
risen at the same rate as men,  
with 68% of females saying they 
plan to watch this year’s game. 

Christmas
64% men 

79% women

Your Anniversary
50% men 

54% women

Super Bowl
58% men 

45% women

World Series
37% men 

20% women

Oscars
8% men 

12% women

2009

60

40

80

100

2010 2011

77

59

83

63

89

68

WOMEN
MEN

WHO  
WILL WIN  
SUPER 
BOWL XLV
Respondents  
were split right  
down the middle.

The Players
Respondents were asked how much they like certain marquee stars. 

Below are the percentages of people who said they “like a great deal.”

Green Bay
Packers

%

%

Pittsburgh
Steelers

Be honest: 
Do you watch the 
Super Bowl for  

the commercials
or the game?

Ads are popular but are no match 
for the action on the field.

69%
say they watch more 

for the game.

65% Have watched at  
least one game a week

31%
say they watch more 
for the commercials.

ONLY 4 IN 100
people have 

not watched a single NFL 
game this season

The average number of NFL games 
watched each week during  

the regular season (among those 
who have watched this season):

3.1

The pregame shows: Which do you like best?
A majority of viewers prefer Fox's crew of Terry Bradshaw, Howie Long, Jimmy Johnson, Curt Menefee and Michael Strahan.

America got the Game that it wanted ...

Which matchup do you think would have 
made the best Super Bowl this year?

Of the four teams vying for the AFC and NFC championships, 
respondents prefer that the Packers and the Steelers will meet in the big game.

Which network does the best job 
broadcasting games?

Fox, which has this year’s Super Bowl, 
is America’s favorite network for football.

37% 25% 21% 17%

If you could  
choose, which 

commentating team 
would you pick to call 

the Super Bowl?

27% ➜
Al Michaels and  
Cris Collinsworth

NFL  
SUNDAY  

(FOX)

52%

MONDAY NIGHT 
COUNTDOWN 

 (ESPN)

16%

THE NFL  
TODAY 
(CBS)

14%

FOOTBALL NIGHT 
IN AMERICA 

(NBC)

12%

THURSDAY NIGHT 
FOOTBALL  

(NFL NETWORK) 

5%

23% ➜
Joe Buck and  
Troy Aikman

10% ➜
Greg Gumbel  
and Dan Dierdorf

10% ➜
Mike Tirico,  
Jon Gruden and  
Ron Jaworski

GREEN BAY VS.
PITTSBURGH

GREEN BAY VS.
NEW YORK JETS

CHICAGO VS.
PITTSBURGH

CHICAGO VS.
NEW YORK JETS

45% 24% 16% 15%

Who is america rooting for?
Your demographic helps determine your team, with younger white men 

preferring the Packers and Democrats pulling for the Steelers.

Gender

region

MALE feMALE

47%
Rooting for 
Packers

37%
Rooting for 
Steelers

16%
Undecided/ 
Not rooting

44% 
Rooting for 

Packers

40%
Rooting for 

Steelers

16%
Undecided/ 
Not rooting

AGEUnder 30 30 and up

51%
Rooting for 
Packers

34%
Rooting for 
Steelers

15%
Undecided/ 
Not rooting

42%
Rooting for 

Packers

41%
Rooting for 

Steelers

17%
Undecided/ 
Not rooting

Racewhite minority

48%
Rooting for 
Packers

37%
Rooting for 
Steelers

15%
Undecided/ 
Not rooting

40%
Rooting for 

Packers

42%
Rooting for 

Steelers

18%
Undecided/ 
Not rooting

party Membership

REpublican

53%
Rooting for 

Packers

33%
Rooting for 

Steelers

14%
Undecided/ 
Not rooting

independent

42%
Rooting for 

Packers

38%
Rooting for 

Steelers

20%
Undecided/ 
Not rooting

democrat

41%
Rooting for 

Packers

45%
Rooting for 

Steelers

14%
Undecided/ 
Not rooting

tea party

52%
Rooting for 

Packers

34%
Rooting for 

Steelers

14%
Undecided/ 
Not rooting

Northeast
41%

Rooting for 
Packers

45%
Rooting for 

Steelers

14%
Undecided/ 
Not rooting

West
52%

Rooting for 
Packers

30%
Rooting for 

Steelers

18%
Undecided/ 
Not rooting

Midwest
53%

Rooting for 
Packers

31%
Rooting for 

Steelers

16%
Undecided / 
Not rooting

South
38%

Rooting for 
Packers

45%
Rooting for 

Steelers

17%
Undecided/ 
Not rooting

Steeler
Country!

PACKER
Country!

THE QUARTERBACKS

Aaron Rodgers Ben Roethlisberger

the coaches

Mike Mccarthy Mike Tomlin

THE defensive stars

Clay Matthews troy Polamalu
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Which Types of  
Commercials do  

you Anticipate most 
while watching  
the Super Bowl?

4 IN 10
Plan to attend a  

Super Bowl party.

Do you plan to cheat 
on your diet during 

the Super Bowl?
Among those who are on a diet 

and at least might watch the game:

All-Time 
Most Memorable

Super Bowl 
Halftime Show

Surprise! The 2004 installment 
featuring JustinTimberlake, Janet Jackson 

and Jackson’s semi-exposed nipple 
dwarfs the second-most-memorable show, 
last year’s performance by the Who (7%).

Which foods do you  
plan on eating during 

the Super Bowl?
Only 2% of respondents don’t snack 
during the game. Among the rest:

62%
Pizza

59%
Wings

45%
Veggies & dip

39%
Burgers

65%

will have 
3 or more 

drinks
(Of those drinking 
during the game)

coca-cola

budweiserpepsi
anheuser busch

best buy
adidas

geico

gatorade

dr pepper

soda

movies
toyota

coors light

fedex

mountain dew
cars

apple

visa etrade

fordsony
godaddy.com

bud

nike
beer

coors

miller lite

miller 

snickers

bud light
doritos

Brand Awareness 
Respondents were asked the word they most associate with Super Bowl ads. 

The more they said it, the bigger the word.

do you plan 
on watching 
the episode 
of Glee 
that is airing 
after the 
super bowl?

Asked whether 
this would 
be their 
first time 
watching  
Glee, men 
responded:

48%
Of those intending to drink alcohol during the game,

S E V E N T Y- F I V E  PER   C E N T
would PICK beer as their alcoholic drink of choice

39% 10% 7% 5% 3%

—   ALSO     —
44% would take a Bathroom 

break during the game rather  
than miss commercials

Which Movie ads are you looking forward to?
Given a list of upcoming films with commercials scheduled to run on Super Sunday, respondents were asked which they wanted to see.

Pirates of the Caribbean:
On Stranger Tides

Twice as many 
female Super Bowl 
viewers as male plan 
to watch the post-
game Glee episode.

 
Transformers:

Dark of the Moon

Captain
America

Thor

just go with it

40%

44%

25%

24%

23%

Nearly 1 in 2 
Hardcore fans 
would pay extra 
to see the game 
in 3d at home 
or watch it on a 
big screen 
at their local 
movie theatEr

Do you plan 
to sit with a 

computer 

or laptop 
and surf the Internet 

while watching 
the Super Bowl?

Attention marketers: Viewers 
will be online during the game.

of women 
plan to post on
Facebook
during the game

26% of 
men plan 
on posting

MEN WOMEN

29%
YES

71%
No

44%
YES

56%
No

Do you plan on  
watching this year’s  
super bowl halftime 

show featuring  
the black eyed peas?
Five of the past six midgame concerts 

have featured classic rock acts.

5 3 %

61%
Yes

39%
No

78%
Yes

22%
No

22%
Yes

78%
No

31%
Yes

Whoa!

MEN WOMEN

62%
Yes

Would you consider 
calling in sick on 

the Monday after the 
Super Bowl if you had 

too much to drink?
Among those who  

say they will drink alcohol:

74%
Chips & dip

38%
Noooo!

63%
No

37%
Yes


