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Talent & Recruitment Director Grant Zallis addresses
George Washington University School of Business
forum on the future of management consulting

Washington, DC, February 11, 2009 — Penn, Schoen, & Berland Associates is pleased to
announce that Grant Zallis, the firm’s Global Director of Talent and Recruitment, will take part in a
panel discussion of the future of management consulting on Friday, February 13"

The panel, which will take place at the George Washington University’s Duques Hall beginning at
1.00 PM EST, is sponsored by the F. David Fowler Career Center. Topics will include the current
state of management consulting, the importance of long-term career focus versus immediate job
placement, the differences between commercial and federal consulting, and insights into the
world of subcontractors and boutique consultancies.

“As a five-year veteran of Penn, Schoen & Berland’s research-based approach to corporate and
political boutique consulting, I’'m looking forward to adding a unique perspective to the discussion
of the broader management consulting industry,” said Zallis. “And as a graduate of the George
Washington University, I'm especially pleased to be able to return to my alma mater to offer
insights into the present and future prospects for PSB’s approach.”

Zallis will join panelists including Candice D. Mendenhall of ICF International, Steve Chan of
Boston Health Associates, Andrew Johnson of CRA International, and Victor Reyes and Deborah
Mochwart of KPMG. The event is particularly pitched toward graduate students in the George
Washington University School of Business, though undergraduates in that discipline and other
GWU students may attend. The dress code is Business Formal.
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Penn, Schoen & Berland Associates, a unit of the WPP group (NASDAQ = WPPGY) is a global
research-based consultancy that specializes in messaging and communications strategy for blue-chip
political, corporate and entertainment clients. We have over 30 years of experience in leveraging
unique insights about consumer opinion to provide clients with a competitive advantage - what we call
Winning Knowledge ™. PSB executes polling and message testing services for Fortune 100
corporations and has helped elect more than 30 presidents and prime ministers around the world. More
information is available at www.psbresearch.com.
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